
Who We Are

New Trail is the alumni magazine of the University of Alberta, one of Canada’s top four 
institutions and one of the world’s great universities for the public good. The magazine serves 
to maintain and nurture the connection between the school and its alumni, associate members, 
donors, faculty, staff and other stakeholders. New Trail’s mandate is to 
entertain, illuminate and engage our 250,000 university-educated readers 
around the world through the unique stories of this university and its people. 
With 95 per cent of our grads regularly reading the magazine, and nearly 
70 per cent citing New Trail as their top source for information about the 
University of Alberta, New Trail is the key vehicle for reaching U of A alumni.

New Trail at a Glance

Launched November 1942

Frequency three times per year

readership 180,000 per issue

distribution  to University of Alberta alumni in Alberta, Canada and worldwide

readers  CEOs, entrepreneurs, policy-makers, educators, a former prime 
minister, a supreme court justice and your neighbour up the street

Website www.newtrail.ualberta.ca

Readers

Reader Profile
Men 52%
Women 48%

Top Faculties
Education 24%
Arts 18%
Science 15%
Engineering 9%
Business 7%
ALES 5%
Other  22%

Age
Under 45 years 59%
45 – 59 years 31%
60 + years 10%

Location
Edmonton 53%
Calgary 13%
Rest of Alberta 11%
Rest of Canada 18%
United States 3%
Overseas 3%
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’63 PBEWHAT MEMORIES  
DO YOU HAVE OF YOUR 

CONVOCATION DAY?

“Convocation was a culmination  
of all those years of study, all  
those classes and labs, all the 

sports we played and all the train 
trips, because that’s how the teams 

travelled. So it came to that day and 
it was just a flood of memories — we 

had such a good time sharing stories, 
meeting each others’ families, 

taking pictures with the profs. It 
was the culmination of a time in 

my life that I really treasure.”&Caps & Gowns
Then and Now

Margo Wyley (Niewchas)

As the Class of 1963 prepares 
to celebrate its 50th reunion, 
we ask three grads to 
think back to that time of 
celebration and anticipation

M
ar

go
The Alumni Association will celebrate grads who 
crossed the stage 50 years ago at the Cap ’n’ Gown 
ceremony Sept. 26 at Convocation Hall. The 
Class of ’63 is invited to relive the excitement of 
convocation and receive congratulations from 
Chancellor Ralph Young, ’71 MBA.

All alumni can share campus memories at the 
video memories booth in Quad during Alumni 
Weekend or at ualberta.ca/alumni/classnotes.

by Karen Sherlock  »  photos by John Ulan

Margo Wyley was one of only 
three women in a class of 28 
to graduate from the School 
of Physical Education in 1963. 
Over three years of study, the 
group became “almost each 
others’ family,” playing on varsity 
teams — volleyball for Wyley — and 
sharing hijinks and laughter. She 
went on to teach high school 
phys‑ed in Edmonton for 25 years. 
Her daughter, Kim Hertlein 
(Wyley), ’00 BPE, now teaches 
high school phys‑ed in Edmonton.

Wyley cherishes the gift her 
phys‑ed degree gave her — the 
chance to live an active life and 
teach about what she loves. As 
an educator, she says, her goal 
was to teach good attitudes 
and good effort through sport. 
She continues to stay active, 
swimming almost every day.
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Margo Wyley gets her 
hands on some vintage 

sports equipment in a 
U of A locker-room.

T
hese are interesting times,” 
observes Marianne Douglas, 
director of the Canadian 
Circumpolar Institute at the 
University of Alberta.

She’s in her Pembina Hall office 
discussing this summer’s unprecedented 
indicators of warming in the Arctic. 
The stories in the media have been, 
if anything, quite a bit more than 

“interesting.” Sea ice levels dropped 
to a record low 3.41 million square 
kilometres in September, demolishing 
the previous record low of 4.17 million 
square kilometres in 2007. And on 
Greenland, satellite images at one point 
showed essentially the island’s entire 
surface thawing. “I mean, the melt used 
to stop at about 2,000 metres above sea 

level. And now, the whole thing was 
above freezing this year,” Douglas says. 

“That’s … wow.”
As one of the world’s most northern 

research universities, the U of A is 
uniquely positioned — geographically and 
scientifically — to take a leadership role 
in studying, measuring, predicting and 
responding to the widespread effects of 
climate change.

The U of A’s advantage extends 
well beyond its northern latitude. For 
decades, the university has built a 
reputation as a hotbed of northern 
studies, says Douglas. “I went to school 
in Ontario, and the U of A was always 
this big fortress of strong science in 
the North. That’s something that’s 
recognized across Canada.”

THE NORTH IS MELTING. BUT AS THE WORLD’S 

NORTHERNMOST RESEARCH UNIVERSITY, THE 

U OF A IS AT THE FOREFRONT OF UNDERSTANDING 

THESE CHANGES — FROM POLAR BEARS TO GLACIERS

PH
O

TO
 B

Y 
JO

H
N

 U
LA

N

Photo opposite: Marianne Douglas and the Canadian Circumpolar 
Institute are examining the North through many different lenses.
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by SCOTT ROLLANS
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AAlthough he has only been at the U of A 
for a few years, doctoral student Scott 
Persons has already done a lot to change 
how we think about dinosaur derrières.

If you looked in any dinosaur 
book from Person’s childhood, some 
30 years ago, Tyrannosaurus rex was 
always drawn with a big bulging tail 
that would have accounted for more 
than half of the dinosaur’s weight. 
The thinking was that the tail served 
merely as a counterbalance, as in a 
see-saw, to the dinosaur’s heavy skull 
full of bone-crushing teeth. But that 

idea was probably wrong, explains 
Persons. “Instead, it’s better to think 
of it like a Volkswagen Beetle,” he 
says. “There was probably more 
than just ‘junk in its trunk.’ ”

To find out for sure, Persons 
dissected the tails of T. rex’s modern 
relatives — crocodiles, caimans and 
monitor lizards such as the Komodo 
dragon — to see what was responsible 
for their tail bulges. It turned out 
to be mostly one large muscle, the 
caudofemoralis, which is attached to 
the upper leg bone. As the tail muscle 

retracts, it pulls the leg backwards, 
propelling the lizard forward. “So 
when a crocodile or a lizard runs, it’s 
tail-propelled. The same appears to be 
true of dinosaurs,” says Persons. Using 
computer modelling to compare the tails 
of the two animals, he concluded that 
previous estimates of the muscle mass 
in T. rex’s tail were underestimated by as 
much as 45 per cent.

This challenges the prevailing 
wisdom that T. rex was a slow-moving 
scavenger. If its tail was not, in fact, dead 
weight but a powerful rear engine, it 
recasts T. rex as potentially one of the 
fastest hunters in the Cretaceous forest.

How fast? “It wouldn’t surprise 
me if T. rex could match the speed 
of a charging rhino, in the 45- to 
50-kilometre-per-hour range.”

THE NEW FACE OF  
DINOSAUR REAR ENDS
SCOTT PERSONS  |  ’11 MSc, PhD STUDENT

“It wouldn’t surprise me if T. rex 
could match the speed of a charging 

rhino, in the 45- to 50-kilometre-
per-hour range.” — Scott Persons
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Editorial at a Glance

Features
The U of A is a global thought leader. Our 
features reflect that leadership by exploring 
the achievements and impact of our alumni 
worldwide as well as the teaching excellence 
and cutting-edge research taking place 
at the University of Alberta. Our features 
include research stories, personality profiles 
and analysis of hot-button issues through the 
lens of U of A experts.

Bear Country
News and current happenings from around 
the U of A.

Whatsoever Things Are True
Celebrity columnist Todd Babiak imparts 
personal reflection on current issues.

Question Period
Offers one-on-one time with some of our 
more notable grads.

Class Notes
Keeps classmates up to date.

editorial

Ruth Kelly, president and CEO of 
Venture Publishing, has had an award-
winning year. She received the Queen 
Elizabeth II Diamond Jubilee Medal, 
the Alberta Women Entrepreneurs’ 
Celebration of Achievement Award and 
the Achievement in Publishing Award 
from the Alberta Magazine Publishers 
Association. She talks about her 
accomplishments past and future.

In 1997, you purchased Alberta 
Venture magazine from the Alberta 
government for $100. How has 
your business grown since then? 
I now own Alberta Venture and Alberta 
Oil, and we reach over half a million 
people a month. We also have a custom 
publishing division, where we do 
another 17 magazines for a range of 
clients, from private corporations to 
educational publications for the Alberta 
Cancer Society or the United Way.

Why do your clients still want to 
communicate through magazines? 
Long-form media remains an incredibly 
powerful way to capture someone’s 
attention. When you are reading, you’re 
completely engaged in that — unlike any 
other medium where you can do two or 
three things at once. So what companies 
and associations know is that if they want 
to have a more complex communication 
tool, a magazine is a visually, intellectually 
engaging tool to position and shape their 
messaging the way they want.

You’re launching a new digital 
business radio network in 
September called Venture Radio. 
Why radio? Why now? Our capacity 
to deliver content is quite broad. On 
top of Alberta Venture and Alberta Oil, 

if you look at my custom division, we 
do content on every industry segment 
relevant to Western Canada: from 
forestry and construction to health care 
and education — everything. So this will 
be a new channel for us.

Why now? Technology has become 
incredibly accessible and affordable.... 
The penetration of mobile devices means 
you can listen at your desktop in your 
office or over your phone in your vehicle.

What will a radio day include? It’s an 
eight-hour, live-streaming day, Monday to 
Friday. There will be breaking business 
news and breaking market news, and 
we’ll have interviews and features. You 
can listen live, or you can subscribe 
to a particular podcast, and it will be 
delivered to whatever device you want.

Since your first issue of Alberta 
Venture, you have reported on 
some of the country’s most 
successful people. Have you seen 
a pattern that has led to their 
success? Persistence can never be 
underestimated. Success takes effort. It 
also takes a certain curiosity. Some of 
the most successful business people I 
know — the serial entrepreneurs — they 
mostly started a business because they 
were really curious. And you have to be 
risk-oriented. If you wish to be successful 
in business, you have to embrace 
risk and understand that along with 
embracing it, there’s potential for failure.

You’ve also had a front-row seat 
observing the evolution of Alberta 
and its business community. What 
stands out? The province’s population 
has grown by 39.7 per cent since I started 
Venture, which means more than one in 

three people in this province have only 
arrived here in the past 15 or so years. 
Our GDP has tripled. The province has 
taken a whole different role, and we’ve 
been fortunate just to report on that.

[But] we are not just talking about 
Alberta to Alberta, we are talking about 
Alberta to the rest of the world. Almost 
50 per cent of my visitors to Alberta Oil’s 
website come from outside of Canada. 
People in financial districts in Toronto 
and New York and Washington and 
Houston and London read my magazines. 
They know what we are here because 
Venture has told them, and that’s an 
important responsibility for us.

Do you consider yourself a 
business success? I don’t define 
myself as a success, yet. To me, success 
suggests there’s an end point, and I’m not 
at that end point. I’m still on a journey. 
If you become satisfied, why would you 
continue to do something?

There are two kinds of magazine 
publishers: those that publish something 
about a topic they are deeply passionate 
about, and those that seek to make 
money. I am the latter. I have a nasty 
shoe habit, and I need to keep it satiated.

Has there been a low point in your 
career? Mistakes you’ve made? 
Many! Too many to enumerate: people 
mistakes, business decisions, timing. I 
bought Alberta Oil in June 2008, right 
at the peak, just as oil was $149 a barrel. 
I always say I signed the deal the day 
the recession started, and it just went 
downhill from there.... There have been 
many dark nights of the soul. I don’t 
know many entrepreneurs who haven’t 
faced that. If they don’t tell you that, 
they’re just lying. 

Ruth Kelly, ’78 BA

The magazine publisher of two of Alberta’s most-read titles talks about 
business decisions, the future of print and a new venture into radio
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by TINA FAIZ
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100
Plenty of alumni will have a shot 
at the birthday cake this year, as 
faculties and other U of A groups 
celebrate their centenaries. Of 
course if all of this whets your 
appetite for celebrations, clear 
your calendar for 2015, when the 
Alumni Association turns 100.

CELEBRATIONS 
PLANNED FOR 
CENTENARIES

B
reaking out the down-filled parka every year is just habit for people 
who have lived in Edmonton for more than one winter. But for the 
international student just arriving at the University of Alberta, the 
winters are a very real source of concern — and of misinformation. 
“People would ask me ‘How will I survive? Will I make it through the 
winter?’ ” says Allison Sokil, who worked in the International Centre. 
Some students packing to come to Edmonton for the first time just 
couldn’t comprehend how anyone could possibly survive through 

-40 C. “I just reassure them it’s going to be OK. … I usually tell them that when it’s 
cold outside, it’s warm inside, so wear layers.”

To further help international students dress properly for all four of Edmonton’s 
seasons, International Student Services puts on the Living Day to Day Fashion 
Show as part of the Transitions orientation program. A few of the models from the 
September show share their thoughts on layering, bug spray and other necessities 
at one of the world’s most northerly universities.

Winter doesn’t faze Sokil, who says dressing in layers is just 
normal for someone who has grown up in Edmonton. So she was 
somewhat surprised at the kinds of questions she found herself 
answering at the International Centre. When one grad student 
from China asked her how to prepare for winter, she couldn’t 

resist having a little fun. “I told him to start eating a lot of food 
now so you can survive the winter. Like squirrels,” she said. Of 

course, she told the student she was just joking. Eventually.

PAW PROJECT BEGINS
YOU’RE LOOKING AT NEARLY 
11,000 SQUARE METRES OF 
WELLNESS 

Construction began in October on the 
Physical Activity and Wellness Centre, 
an addition on the south side of the Van 
Vliet Centre’s East Wing, at the corner 
of 87 Avenue and 114 Street. The new 
facility will include a fitness centre and a 
climbing centre, and is the future home of 
the Alberta Institute for Physical Activity 
and Health. The Steadward Centre space 
will be renovated and expanded.

The PAW centre, which will be 
open to alumni, is set to be completed 
by winter 2014. The existing fitness 
centre will remain in operation during 
construction.

ALLISON SOKIL  |  EDMONTON

WINTER
Spring is perhaps the most welcome season in Edmonton, 

says Whitred, who came to the U of A in July 2009 to 
study nursing. “You want to come out of the cave and 

just go outside.” Though she hated winter before coming 
to Edmonton (Sendai, about 350 kilometres north of 

Tokyo, only reaches about -5 C at its coldest, she says), 
living in the North has changed her mind on the season. 

“I’ve started to like winter. It’s extremely beautiful.”

CRYSTAL SAKURA WHITRED  |  SENDAI, JAPAN

SPRING
In the 2012 winter that wasn’t, Ibsen discovered 

something. She missed the cold. “I like lots of snow. 
I like to go horseback riding in the snow, go on sleigh 
rides, go cross-country skiing.” Summer has its own 
outdoor attractions in the City of Festivals, says the 

education student, but her seasonal ensemble included 
the one accessory that is essential to an Edmonton 
summer. Tucked in her bag was a can of bug spray.

JOHANNA IBSEN  |  EDMONTON

SUMMER
Wang’s first winter at the U of A, in 2008, was better 

than expected, but only because his expectations were 
so low. “It’s heated in the home here. In Shanghai, 

there’s no heat in a home.” That said, there was still a 
lot to learn about living in such extreme cold — like the 
risks that come along with a bus pass. “The worst was 
waiting for the bus. It was so cold your jeans attached 
to your skin. The smallest movement tears your skin.”

For Wang, fall is the city’s best season. “Before the snow 
falls, it is warm and it’s the best weather for sports.”

SUKUN WANG  |  SHANGHAI, CHINA

FALLSo It’s Your First 
Northern Winter
A SARTORIAL GUIDE

GOLDEN BEARS HOCKEY

A Canadian university 
without a hockey team is 
like a stick without a puck, 
so, of course, Golden Bears 
Hockey sprang to life in 
tandem with the university. 
But though U of A Hockey 
celebrated the university’s 
centenary in 2008, 2012-
13 marks the team’s 100th 
competitive season.

There were a few years in 
the 1920s when the U of A 
went without, and, during 
the Second World War, play 
stopped again when the 
arena was commandeered 
by the military for use as 
a drill hall. That makes this 
Season 100.

Alumni will celebrate in 
their own way Feb. 1 and 2 
with a game of shinny and 
the Golden Bears Hockey 
Alumni Tournament. Contact 
Ryan Marsh at 780-242-9002.

FACULTY OF LAW

Chief Justice of Canada 
Beverley McLachlin, 

’65 BA, ’68 MA, ’68 LLB, 
was in attendance as the 
Faculty of Law kicked 
off its celebrations with 
the Centenary Gala in 
September.

But law alumni can still 
reconnect, as the faculty 
plans to bring in great 
legal minds all year for the 
Centenary Speakers Series. 
Past topics include “Labour 
Relations in the NHL” and 

“Minimum Sentences and the 
Potential for Arbitrariness.”

The year of celebrations 
rounds out with the 
Centenary Convocation 
Ceremony on June 4, and 
a Centenary Conference 
Sept. 26 to 28.

http://lawschool.ualberta.ca/
centenary/firsts.aspx

FACULTY OF  
MEDICINE & DENTISTRY

Share a slice of cake with 
faculty, staff, dignitaries 
and University of 
Alberta President Indira 
Samarasekera as the faculty 
kicks off its celebration of 
100 years of medicine on 
Jan. 17.

The U of A medical school 
accepted its first students in 
September 1913.

Alumni can participate in 
the celebration by sharing 
a photo in the faculty’s “100 
Years of Medicine” exhibit 
or taking part in a volunteer 
challenge day on April 5. 

There is also a centennial 
lecture series with dates 
tentatively set for Feb. 11, 
April 8 and Oct. 7.

med100uofa.ca

PH
O

TO
S 

B
Y 

R
IC

H
A

R
D

 S
IE

M
EN

S

4  newtrail.ualberta.ca new trail winter 2012  5

The Making of a Citizen
by Todd Babiak

Near the end of my 
undergraduate degree, I 
decided not to become a 
lawyer, after all, and to 

pursue an MA in English literature. My 
father was a kind man, and supportive 
in his way, but he was also perplexed 
and a little embarrassed at gatherings 
of his extended family.

His sisters and their husbands could 
not fathom why a young man would 
waste his time, his money, his parents’ 
money and taxpayers’ money on a 
degree that would make him, if anything, 
less employable.

School was about economic inputs 
and outputs. What would I get out of an 
MA? What would they get out of it?

My father lacked the vocabulary, 
the logic and the passion to argue on 
my behalf. The leading politicians 
of the time had taught everyone 
to apply “common sense” to their 
decision-making. A master’s degree 
in English literature did not make a 
lot of sense, given the alternatives: 
law, medicine, engineering, business, 
science, anything with computers.

One warm summer evening before 
I moved to Montreal for graduate 
school, we were sitting at a vast table at 
my uncle and aunt’s house. Windows 
were open to fragrant fields. Food was 
growing out there, something practical. 
The old-world patriarch, my grandfather, 
had died. Uncles and aunts and cousins 
were keen to fill his void. Everyone had 
taken cocktails and beer before dinner 
and now we were into the wine.

“You’re spending two or three 
years, and thousands of dollars, to 
learn how to read books?” My uncle 
was having trouble focusing. “Don’t 
you already know how to do that? 
Why not take basket weaving? At 
least you can sell a basket.”

His wife placed a hand on his arm. 
“Leave him be. It’s scary out there. Not 
everyone is like you.”

By “like you” she meant courageous. 
My uncle and aunt had been courageous 
enough to avoid the temptations of 
university. They had started things 
and failed and now they worked at 
a government-funded institution. I 
admired them for starting things and 
I admired them for failing.

I tried to talk about what I knew of the 
history of the university in our culture. IL
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